Three factors lead to the hypothesis that agenda-setting should be weaker at the local political level compared to the national level: (1) the more directly observable nature of local political problems, (2) 
involved. Yet the great majority of agenda-setting studies have been concerned only with national issues, and then mostly within the limited context of political campaigns. Tipton, Haney, and Baseheart's (1975) investigation of the 1971 Kentucky gubernatorial campaign and Cohen's (1975) examination of the attributes of a local environmental issue in Indiana are among the few exceptions to this rule.
While each of these studies furnishes evidence of agenda-setting processes below the national level, there are numerous differences between the various political system levels, particularly between the local and national political spheres, which might lead us to expect similar differences in (McCombs, Shaw, and Shaw, 1972; McCombs, 1976b; Tipton et al., 1975; McClure and Patterson, 1974a; Patterson and McClure, 1976; Mullins, 1973; Agnir, 1976; and Williams, 1975) Boynton and Wright (1970) found that over half of the managers estimated newspapers to be highly influential in determining the issues and policies of municipal government in their communities. In no community did a manager perceive newspapers to be without influence. By contrast, most managers saw television and radio as having only moderate or limited influence. [440] In the present study, therefore, it was expected that newspapers would manifest a stronger agenda-setting effect (in terms of media agenda-public agenda correlations) than would television with both local and national issues, but that the relative dominance of newspapers would be greater at the local level. TV news coverage, which displayed local agenda-setting power close to that of newspapers.
Of perhaps a more valid nature are data (see Table 4 ) indicating the number of respondents who could actually recall having &dquo;seen, read, or heard&dquo; anything concerning their &dquo;most important&dquo; issues in the Toledo media in the two weeks prior to the interview. These message discrimination data show television (again, no induce agenda-setting effects unless audience members are exposed to that information. The concept of &dquo;effective coverage&dquo; is particularly important with regard to the relative impact of newspapers and television at the national [449] level. On the basis of sheer coverage levels, we would expect newspapers to be the dominant agenda-setter at the national level (see Table 1 ). Apparently, however, television is more &dquo;efficient&dquo; in disseminating its messages, as the data in Tables 3 and 4 Blalock, 1963; Farrar and Glauber, 1967) . 6. McClure and Patterson (1974b) state that television network news must meet five preconditions if it is to have "a unique and powerful impact." One of these conditions is that the event must take place outside the context of a political campaign.
7. For in-depth discussions of the message discrimination technique see Clarke and Kline (1974) , Palmgreen, Kline, and Clarke (1974) , and Miller (1974) .
